CAMPAIGN REPORT

Lul Campaign Summary

Subject

From Line:

Line:
Date/Time:
Quantity:
Opens:

Open %:

Name: Example PDF Report

Example From Line

Example Subject Line

02/03/2018

800,000 ID: 1072360
122,976 Clicks: 18,082
15.37% Click %: 2.26%
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Link URL

http://www.example.com/link1
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